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RESEARCH

REPORTS

FMI reports serve as a premier source of market intelligence for multiple audiences,
including retailers, wholesalers, suppliers, policymakers and the media. Our reports
provide invaluable insights into food retailing, industry benchmarks and consumer trends,
and are a tremendous opportunity to support the industry and stay in the line of sight of
hundreds of retailers.

SPONSORSHIP BENEFITS

In addition to report-specific benefits, all sponsors receive:

e Recognition in the report and in marketing/promotional materials.

e Copies of the sponsored report for internal use.

¢ One or more ads or letter from the president depending on the sponsorship level.
e Permission to display summary of report results on web site.

SPONSORSHIP OPPORTUNITIES
Note: Premier Sponsorships constitute exclusive sponsorship of the individual reports.

U.S. Grocery Shopper Trends TOP SELLER Taken for 2008
Consumer grocery shopping attitudes and behaviors; released annually
Premier sponsorship: $75,000

Other opportunities: starting at $10,000

The Food Retailing Industry Speaks TOP SELLER Taken for 2008
State of the industry report; released annually

Premier sponsorship: $75,000

Other opportunities: starting at $10,000

Annual Financial Review

Key financial ratios and trends for benchmarking performance; released annually
Premier sponsorship: $50,000

Other opportunities: starting at $5,000
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Facts About Store Development

Trends in new-store construction, store remodels and closures; released annually
Premier sponsorship: $25,000

Other opportunities: starting at $5,000

Supermarket Security and Loss Prevention Taken for 2008

Industry benchmarks to evaluate security and loss prevention programs; released annually
Premier sponsorship: $15,000

Other opportunities: starting at $5,000

Supermarket Pharmacy Trends

Key pharmacy trends and statistics, including staffing and operational issues; released
annually

Premier sponsorship: $15,000

Other opportunities: starting at $5,000

Customer and Employee Accident Study Taken for 2008

Retail benchmarks on bodily injury, property and workers’ compensation claims.; released
annually

Premier sponsorship: $7,000

Other opportunities: starting at $3,500

Distribution Center Benchmarks

An in-depth look at the logistics function of wholesalers and self-distributing retailers in the
U.S. and Canada; released biannually

Premier sponsorship: $15,000

Other opportunities: starting at $5,000

Transportation and Fleet Management Taken for 2008

An in-depth look at the transportation function of wholesalers and self-distributing retailers
in the U.S. and Canada, released biannually

Premier sponsorship: $15,000

Other opportunities: starting at $5,000

Operating Results of Independent Operators

Store-level productivity benchmarks for supermarkets with fewer than 30 stores; released
biannually

Premier sponsorship: $25,000

Other opportunities: starting at $5,000
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Technology Review Highlights Taken for 2008
Retailer-focused study to understand the role of technology in food retailing
Premier sponsorship: $10,000

Wholesalers and Large Retailers Management Compensation
Study

Compensation and benefits statistics for more than 100 key management positions;
released biannually
Premier sponsorship: $50,000

El Mercado

In-depth study of U.S. Hispanic grocery-shopper attitudes and behavior.
Premier sponsorship: $50,000

Produce Study

Consumer-focused study to better understand the role of produce in the shopping
experience.

Premier sponsorship: $15,000

Energy Study
Retailer-focused study to understand the impact of the rising energy costs on food retailing
Premier sponsorship: $15,000
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