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Introduction 
 

 
Health and wellness are growing concerns on the minds of America’s grocery shoppers. 
According to the FMI and Rodale/Prevention Magazine Shopping for Health 2006 study, 
shoppers are looking for guidance when it comes to their health. With the majority of shoppers 
admitting their eating habits leave room for improvement, 56 percent would be interested in 
having someone available to answer nutrition questions when shopping for food. According to 
U.S. Grocery Shopper Trends 2007, many shoppers include healthy foods in their diets — such 
as yogurt, whole grain bread and pasta, green tea, pomegranate and salads — to improve their 
overall health. Others try to minimize their trans fat intake or cut back on high-sodium and 
high-fat products. The market also shows an increased focus on portion control and a growing 
interest among shoppers for every type of organic food, with fruits and vegetables leading the 
organics category.1 
 
With shoppers ready to make a change, retailers are providing many wellness-focused programs 
that help customers improve their diets and overall health. The programs range from carrying 
more health and wellness specific products, educational programs, dietitian tips and cooking 
classes to supporting events promoting proper exercise.  
 
This report includes an overview of health and wellness programs at more than 50 retailers 
across the country. The profiles were compiled from information provided by the retailers or 
from website and article searches. To add or change information, please contact Charmaine 
Wiggins at cwiggins@fmi.org. 
 
The following retailers are included: 
 Albertsons 
 Akin’s Natural Foods 
 Bashas’ Inc. 
 Bigg’s Hyper Shoppes, Inc. 
 Big Y Foods, Inc.  
 BI-LO, LLC 
 Bristol Farms, Inc. 
 Buehler Food Markets, Inc. 
 Common Market 
 Davis Food Cooperative, Inc. 
 D’Agostino Supermarkets, Inc. 
 Food Lion, LLC 
 Food Circus/Foodtown 
 Food City 
 Giant Eagle, Inc.  
 Giant Food LLC 
 Haggen, Inc. 
 Harmon City, Inc. 
 Harris Teeter, Inc. 

                                                 
1 Shopping for Health 2006, Food Marketing Institute and Rodale/Prevention Magazine 
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 Healthy’s, Inc. 
 H. E. Butt Grocery Company (H-E-B) 
 Hy-Vee, Inc. 
 Ingles Markets, Inc. 
 Kennie’s Markets 
 Kings Super Markets, Inc. 
 The Kroger Co. 
 K-VA-T Food Stores, Inc. 
 Lowes Food Stores, Inc.  
 Lund Food Holdings, Inc. 
 MARTIN’S Food Markets 
 Meijer, Inc. 
 Metcalfe Markets, Inc. 
 Nash Finch Company 
 Outpost Natural Foods 
 Publix Super Markets, Inc.  
 Riesbeck Food Markets, Inc. 
 Roche Bros. Supermarkets, Inc. 
 Rosauers Supermarkets, Inc. 
 Roundy’s Supermarkets, Inc.   
 Safeway Inc. 
 Schnuck Markets, Inc.  
 Sprouts Farmers Market, LLC 
 The Stop & Shop Supermarket Company  
 Sunset Food Mart, Inc 
 Trader Joe’s Company 
 Ukrop’s Super Markets, Inc. 
 Wakefern Food Corporation 
 Wegmans Food Markets, Inc.  
 Weis Markets, Inc. 
 Winn-Dixie Stores, Inc. 
 Zagara’s Marketplace 

 
 
 
 
 


