1: Executive Summary

Introduction

The dynamic process of how we in the U.S. get our food continues to

be shaped and reshaped by modern lifestyles, changing families, digital
technologies and heightened awareness of the health and environmental
consequences of food. With fewer traditional rules to discipline consumer
choices and routines today, the relationship between shopping and eating
has been changing: Americans increasingly shop without planning and eat
without shopping. They devote their loyalty to products with stories, but
divide their loyalties across channels and stores. Food retailers increasingly
must bend and flex within the shifting shopper landscape to align supply and
demand realities with product, service and merchandising opportunities.
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