<ey lrends

This report discusses five trends that are expected to take on increased meaning and shape the future of
food retailing through 2025:

B Consumer Trends: Shifting demographics, attitudes/behaviors

B Overall Grocery Demand/Capacity: Traditional supermarket growth patterns, growth
of alternative food formats

® Driving the Consumer Shopping Decision: Price/value, followed by quality,
assortment, convenience and overall experience, influences purchasing.

B Display strategies: Channel, department and occasion

B Tomorrow’s Merchandising and Marketing Trends: Including demand-driven
marketing (e.g., local assortments, target marketing), use/value of loyalty programs

B Technology: Growing roles of ecommerce, mobile, personalized pricing/promotions,
harnessing Big Data, multi-channel retailing

Data presented in this study are designed to help retailers better understand changes in the retail and
consumer market place, enabling them to adjust shopper strategies to maintain and grow their competitive
positions. Additional perspectives are presented as the “View from the C-Suite” comments shared by
executives during interviews conducted for this analysis.
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