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Family Meals By the Numbers
Measurement by

31%

95%

97%

55%

of those, report NFMM 
impacted their shopping 
and consumption habits

saw or heard about 
National Family Meals Month

(vs 33% in 2020)

of those, report NFMM impacted their shopping        
and consumption habits 

of households with children 
saw a National Family Meals 

Month promotion

http://www.fmi.org/
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Consumers Bought More Seafood in 2020
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Fresh
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Grocery
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Compared to the average consumer, the 
seafood consumer has a higher average 
household income and spends more on 
groceries than the average shopper. 
When seafood is part of the basket, the 
average basket size almost triples. 

How can you help?

https://www.seafoodnutrition.org/eat-seafood-america/social-shares/#familymeals


Seafood Nutrition Partnership is here to inspire 
Americans to  enjoy seafood at least twice a week by 
showing how buying and preparing seafood is simple 
and delicious! 

Our Family Meals Toolkit should assist 
you in answering questions and inspiring  
customers to make healthier choices for 
themselves and for their families. 

https://www.seafoodnutrition.org/wp-content/uploads/2019/08/SNP_NatlSeafoodMonth2019_Toolkit-final.pdf




Promotion Ideas 

15-Second In-Store Announcement 
Researchers and health experts endorse and 
promote the lifelong benefits of family meals. 
When adding seafood to your family meals, 

everyone can benefit from the nutrition it provides. 
Not only that, it’s super easy to make and with its 
many species, you can find something the entire 

family will enjoy!

Sample Social Media Posts
The benefits of seafood for kids are big!  

Studies show that #fish & shellfish just twice 
a  week for kids leads to better attention 

span,  better grades & better sleep! 
#Seafood2xWk  #FamilyMeals 

In-Store Ideas 
Utilize one of Seafood 
Nutrition Partnership’s  

many handouts to put into 
bags at checkout.

Dietitians can blog about 
the Family Meals 

Movement,  highlighting 
their favorite store’s 
seafood department.

Kid’s Cooking Classes
Feature the Catch of the 

Week!



Example: Cross Channel Promotions
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Dietitian Pick
with simple recipes

Seafood Case & 
Freezer Clings

Social Media Video Recipe Cards at the Case
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Reach Out! 

If you have questions or need resources contact 
Andrea Albersheim at aalbersheim@seafoodnutrition.org or 

Jessica Miller at jmiller@seafoodnutrition.org

mailto:aalbersheim@seafoodnutrition.org
mailto:jmiller@seafoodnutrition.org
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