
FMI 2012 

 

What’s Sustainability  

Got to Do With It? 



FMI -- What, When and Why? 

 

• The food industry’s premier event held every other year 

• Attracts thousands of attendees  from all over the world 

•   Facilitates connections between exhibitors and attendees 

•   Provide problem solving forum for retailers 

•   Showcases new and exciting products, equipment and solutions 

•   Developed and designed by retailer CEO’s and management teams 





Solutions Centers for: 

• Center Store 

• Front End 

• Technology/Digital Marketing 

• SUSTAINABILITY 

What’s Relevant to This Group? 

 



Solution Center - What’s It All About? 
GOAL: 

Provide  a one-stop center to make key connections, learn about tools 

and gain knowledge that is most needed to move  companies forward 

faster with their environmental and social sustainability initiatives. 

WHY: 

1. Industry stakeholders have a difficult time trying to navigate and 

connect with the resources and  tools they need.   

2. Will help reduce confusion, connect people to solutions, and provide 

an excellent space for dialogue and learning 

3. Provides the only industry “go to” spot for credible experts in key 

solutions categories needed. 

 



Potential “Pods” 

• Waste 

• Energy 

• Packaging 

• Sustainable Seafood 

• Sustainable Agriculture 

• Stakeholder Partnerships 

• Sustainable Supply Chain 



• Exposure to establish 

industry credibility and 

expertise 

• A connection zone for 

like minded people 

• High visibility due to 

location/limited space 

• Expectation is your 

industry expertise 

 

• Not a traditional exhibit 

– no products no 

“sales” in typical sense 

• Less costly 

• You can partner 

• Flat rate 

• A sought after location 

by attendees 

What is a Pod?
 





Education Program 
 

Over 40 education sessions focused on: 

 - Innovations in Retailing Worldwide 

 - Building Growth and Sales 

 - Future Connect/Leadership 

 - Independent Operators 

 - Private Brands 

 - Know Your Customer 

 - Supplier Diversity Training 

 - SQF Training  

 - SUSTAINABILITY!! 
  

 



FMI Exhibit Hall Nearly 80% Sold Out 



FMI / AMI / UFPA / NASDA  
Exhibitor Orientation Summit 

• December 13 – 14, 2011, Dallas Convention Center 

 

• Tuesday  Welcome Reception / Wednesday Business Sessions 

 

• Morning General Session Featuring Co-Location Update, 

Dallas Orientation, Logistics Overview and Pre-Show 

Marketing Strategies 

 

• Lunch Interaction with Event Vendors (mini show) 

 

• Facility Tour 



Interactive Campaign 

QR Code Additional Tactics: 

 
• Digital Ads 
• Media Partner 

Emails 
• Video 

FMI2012.com 



Direct Mail Campaign 
Registration is Live – Lenticular Postcard 



Digital Exhibitor Prospectus 



Upcoming: 

• Full Conference Brochure 

• Final Push Postcard 

 

 

Preview Brochure 



What’s In It For You? 

 

 

 

•
Generally less expensive than a stand alone booth. 

•
The exposure and visibility as an industry solutions expert 

•
Attendees will seek you out, you won’t be “chasing” them 

•
Location…Location…Location 

•
Establish your company as a leader in sustainability 

 



Questions and discussion 

David Petrillo 
dpetrillo@naylor.com 

Jeanne von Zastrow  
jvonzastrow@fmi.org 


